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T H A N K  Y O U  T O  O U R  2 0 2 1
O U T- G O I N G  B O A R D  M E M B E R S
The Chamber is a 501(c)(6) non-profit and a 
membership driven organization. We rely on 
our business and associate members and their 
volunteerism as the foundation of our organization. 
Our volunteer board members are your representation 
in the business community and uphold our mission 
as the leading voice of business in Spearfish. The 
Spearfish Chamber would like to recognize our 
outgoing board members for their service and 
commitment to our mission. 

CHRIS DAVIS
Good Shepherd Clinic

2017-21, Executive Board

SHAUNA JUNEK
Black Hills State University

2019-21

ANDREW KOISTINEN
Black Elk Financial

2019-21

Thank you to Chris Davis, Good Shepherd Clinic; 
Shauna Junek, Black Hills State University, and
Andrew Koistinen, Black Elk Financial for their 
dedication to the Chamber. They are the guiding
force for this dynamic business organization.
Their service ensures a proactive, forward-thinking 
chamber for every business in Spearfish. 

Thursday, December 16
351 St. Joe St.

GONE FISHIN’Mixer
GONE FISHIN’Mixer

What’s the Buzz 4:30-5:30 PM
(speaker to be announced)

Mixer to follow 5:30-7:00 PM



NOVEMBER MEMBER UPDATES
NEW BUSINESS MEMBERS
ALO Radon
Anthony Lapov
Spearfish, SD
(605) 639-3253
www.AloRadon.com

Eye Love Spearfish
Antwan & Chelsea Randolph
2549 Yukon Place
Spearfish, SD
(605) 549-1212
www.EyeLoveSpearfish.com

Ruby’s Roost Bakery & Coffee
Bob & Linnea Boyd
741 Main St., Ste. 110
Spearfish, SD
(612) 408-8049
www.RubysRoostBakery.com

RENEWING BUSINESS MEMBERS
American Family Insurance, Frank A. Pavich Agency
BetterLife
Cheyenne Crossing & Stage Stop Cafe
Dakota Title
Deadwood Gulch Gaming Resort
Donovan Construction
Fairfield Inn & Suites by Marriott
FogNDroz Vape Shop Spearfish, LLC
Heisler’s Hardware
HUB International 
Hubbard Construction
Party Time Liquor
Professional Mapping & Surveying
Quality Inn
South Dakota Kids Belong
Spearfish Lions Club
State Farm Insurance - Garcia
Vore Buffalo Jump Foundation
Workforce Diversity Network of the Black Hills

NEW ASSOCIATE MEMBERS RENEWING ASSOCIATE MEMBERS
Kay JorgensenHeidi Hendrick

PREEPRE-LEGISLATIVE

SESSION

with David Owen, President of the 
                      South Dakota Chamber

This briefing will look at the new legislative districts, review the summer study on workforce housing, look 
at ballot issues that have submitted signatures for next year’s election, review the extensive work done on 
implementing medical marijuana, discuss Covid-19 vaccine requirements and a host of other issues that will 
confront the 2022 Legislative Session.

DECEMBER 21, 2021 
NOON - 1:00 PM

AT SPEARFISH CHAMBER
RSVP TO DIRECTOR@SPEARFISHCHAMBER.ORG

-2022-
2022 PRE-LEGISLATIVE SESSION

T H A N K  Y O U  T O  O U R  2 0 2 1  P L A T I N U M  S P O N S O R S



NOVEMBER RIBBON CUTTINGS

NEW MEMBER
Hubbard Construction

Kevin Hubbard
Spearfish, SD

(605) 645-7035

NEW MEMBER
ALO Radon

Anthony Lapov
Spearfish, SD

(605) 639-3253
www.AloRadon.com

NEW MEMBER
Ruby’s Roost Bakery & Coffee

Bob & Linnea Boyd
741 Main St., Ste. 110

Spearfish, SD
(612) 408-8049

www.RubysRoostBakery.com

NEW MEMBER
Eye Love Spearfish

Antwan & Chelsea Randolph
2549 Yukon Place

Spearfish, SD
(605) 549-1212

www.EyeLoveSpearfish.com

TUESDAY, FEBRUARY 15TH
Meet with SD Board of Regents, Department 
of Education, Governor’s Office of Economic 
Development, and Department of Tourism

Lunch with District 31 Legislators

Presence in House and Senate Galleries

Evening Reception

Join us on the bus to Pierre!
Community partners are teaming up to showcase 
Spearfish and Black Hills State University in Pierre.

($20 for the whole day)

RSVP INFO@SPEARFISHCHAMBER.ORG

Partnership among: Black Hills State University, City of Spearfish, Spearfish Chamber, Visit Spearfish, Spearfish Economic Development Corporation, Black Hills State University Alumni Association

SPEARFISH | BHSUSPEARFISH | BHSU
DAY AT THE CAPITOLDAY AT THE CAPITOL

Marv is planning his visits 
and wants to visit YOUR 
business this holiday 
season. Get on his list!
Marv can hardly wait to run 
around. 

Email Marketing@
SpearfishChamber.org to 
learn more!

M A R V ’ S
H O L I D AY 
TAKEOVER 



B Y  M E L I S S A  B A R T H ,  I O M

DIRECTOR’S  PAGE

SHOP SMALL AND SHOP LOC AL
T H I S  H O L I D A Y  S E A S O N

Continued on backside...

Small Business Saturday is a good thing. But this 
year–and all subsequent ones, if you ask us–let’s 
celebrate a season of small, a season of local. Why 
settle for just one day?

If you ask a child about something they like, most 
of them will tell you two is better than one and 
three is even better than that. When it comes to 
shopping small, we have to concur. A whole season 
celebrating the efforts and offerings of small 
business is better than just one day.

Here’s why and how to create an entire shopping small/shopping local season. 

Why Shop Small?

When we talk about shopping small or shopping local, we always mention how the money stays in 
town. But let’s break that down a bit so that you can share these statistics in your Small Business Season 
marketing.

According to Fundera, “small businesses generate $68 of local economic return for every $100 spent with 
them.” 
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At KTLLP, Jess appreciates getting to know clients, being involved in the community, and having some fun. A
goal KTLLP has is to dispel the stereotype that accountants are boring and introverted. As a team, they like to
reward hard work and achievements by planning a team happy hour at a local brewery or heading across the
street to Leone’s Creamery. Jess believes that happy employees make for happy clients.
One of Jess’s favorite quotes is “A rising tide floats all boats.” One thing he enjoys most about living and working
in Spearfish is that it is such a tight-knit community that genuinely cares about supporting and lifting everyone
up for the greater good. He and his team at KTLLP believe in donating their time, money, and expertise to the
community, which is why the company gives their employees paid time to volunteer for organizations they are
passionate about. Personally, Jess served on the Spearfish Area Chamber of Commerce Board of Directors from
2017-2019 and has most recently returned to fill a vacant seat that runs through December 2022.
Jess enjoys golfing with friends as well as his 4 and 7 year old boys. He looks forward to doing anything outside
during the beautiful summer months in the Black Hills, but doesn’t get to do much winter activities because his
clients keep him busy during tax season which isn't all that bad after all!

Jess Weaver is a partner at Ketel Thorstenson, LLP in downtown Spearfish. Jess had always
imagined himself starting his own business, but as a student at Black Hills State University he had
an internship in public accounting which led him to pursue that as a profession instead. Being an
accountant has allowed him to work with multiple business owners across a variety of businesses,
which is something he really enjoys.

JESS WEAVER
Board of Directors



A local business that is thriving and growing is 
also much more likely to:
• Hire more employees
• Support a local sports team or PTA
• Sponsor an event
• Give to a local nonprofit or charity. According 

to the Seattle Good Business Network, small 
businesses donate 250% more than larger 
businesses to non-profits and community 
causes.

• Give bonuses to employees
• Expand into a new product or service line
• Pay employees more or be able to afford 

offering benefits or better benefits or 
employee perks

• Move into a larger location, which may help 
a landlord who hasn’t been able to rent the 
space

• Pay additional tax dollars that help fund local 
needs like police, fire, and infrastructure

There is a difference between shopping small 
and shopping local.

Shop local suggests people should support local 
businesses that started and operate within your 
city or area. These are mom and pop businesses.

Shop small, on the other hand, has a much 
more encompassing reach with a small business 
defined by the SBA as any business employing 
less than 500 people with revenue under $7.5 
million.

$10 is Enough For Small Business Season

As we run shop local campaigns, we often pitch 
the idea that any amount helps. Customers may 
wonder if that is true. Can ten dollars spent at a 
local store really have that large of an impact on 
the community? What’s the difference buying 
something on Amazon or a big box store, rather 
than a local one?

But the impact is sizable.

It’s estimated that over $9.3 billion would be 
returned to our US economy if every family spent 
just $10 a month at a local business. That’s not 
even one meal of spending a month! It’s really 
only a few cups of coffee or a glass of wine a 
month. What a tremendous impact we could have 
if everyone could commit to that.

And we’re not suggesting additional spending. 
We’re simply advising willing supporters to switch 
the $10 a month they’re currently spending 
elsewhere to $10 with local businesses.

$10 dollars!

That’s it and that small spend can have a huge 
impact.

       By: Christina Metcalf

Jason Grady met a local girl in college at Dakota State University 6 years ago. They graduated and went
adventuring around Oregon for a short time. Eventually, it was time to settle back into a community to raise a
family and make an impact around them. In 2021, Jason and his wife Morgan welcomed their beautiful baby
girl, Quinn to the family. For the last year he’s served on the Cabinet of the Northern Hills for United Way. The
connections made throughout the community are what he’s most proud of. As time and traditions go on,
Jason strives every day to make the community we live in thrive for a better future for the children growing up
here. Since moving to Spearfish in 2019, Jason Grady has worked in technology and began helping businesses
grow. Empowering business owners to increase their revenue, connect with customers, and SAVE time is what
Jason does. How he does it is a different story—streamlining an operation is all based around the goals of you
& your business, and the needs of the individual owner, manager, and employee he serves. With today’s fast-
paced world of business our leaders are often wearing several hats and given no support from the vendors
they pay. Jason Grady is a one stop shop for your customer engagement needs—alleviating the weight off
your shoulders by empowering you with SpotOn Technology.
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JASON GRADY



SPEARFISH AREA CHAMBER OF COMMERCE
106 W. Kansas St. 
Spearfish, SD 57783

(605) 642-2626
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2021 Board of Directors
Mike Tripp, Chair,
ET Sports

John Talcott, Vice Chair, 
Monument Health

Chris Davis, Past Chair,
Good Shepherd Clinic

Cami Dohman, Edgewood Vista
   Senior Living, LLC

Shauna Junek, Black Hills State University

Andrew Koistinen, Black Elk Financial

Lexi Maier, Spearfish Holiday Inn
   Convention Center

Heather Schmidt, Black Hills Energy

Eric Skavang, 605 Media & Entertainment

Jodi Watts, Black Hills Community Bank

Jess Weaver, Ketel Thorstenson, LLP

Ex-Offico Officers
Mistie Caldwell, Visit Spearfish

Michelle DeNeui, City of Spearfish

Cayley Schmitt, Spearfish Economic
   Development Corporation

Staff
Melissa Barth, IOM, Executive Director

Chloe Anderson, Marketing &
   Communications

Devon Braun, Membership & Programming

WWW.SPEARFISHCHAMBER.ORG

S e e k i n g  2 0 2 2  A n n u a l  $ 5 0 0  S p o n s o r s !


